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Pitfalls
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What we offer:

MCALVANY FINANCIAL GROUP

800.525.9556
www.mcalvany.com

1. Precious metals solutions: ICA (for 40 years).
1. Onshore: Delivery, Storage, IRA
2. Off shore: US based as well as Swiss based.
. Global Gold- founding program partner
. Delaware Depository Delaware, Zurich, Toronto, Hong Kong

1. On shore money management:. MWM (request brochure)
1. Asset Preservation
2. Conservative growth with a focus on Global Macro Thematics
2. Information resources
Weekly Audio commentary
Monthly Big Picture Newsletter
Annually our film (When Greed turns to Fear, Conquering the Chaos, Beyond the Brink)
Personal Consultations (Scheduled today or via phone conference in the
coming weeks)
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Annual Price Changes- Rate or
Change speeding up. . .(not yet
100-150% ROC()
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Supply and Demand
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Long Term Dow/Gold Ratio
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Median Home Price - Dollar vs. Gold Terms

m HOME SALES PRICE
(From 2005 to 2011) B GOLD OUNCES
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Increase he
From 2005 to0 2011

2005 f} 2011 ﬁf

In 2005 you could buy one house for 461 ounces
of gold; today you can buy 4.5 houses.



Our Perspective on
RISk and Rewa rd' 800.525.9556

What anchors your decisions. . . www.mcalvany.co
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SINCE INCEPTION *
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M 12.28%

Multiplier 10

A Accumulator

P Protector

14.07%
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*2008 returns in aggregate were positive. M 7/31/08 t0 01/27/12 A 01/23/09t001/27/2012 P 10/01/08 to 01/27/12. Since inception returns are annualized.
Although drawn from sources believed to be reliable, we cannot guarantee the accuracy of the above information. Performance data quoted represents past
performance and does not guarantee future results. The investment return and principal value of an investment will fluctuate so that an investor’s shares, when
redeemed, may be worth more or less than their original costs. The composite results are time-weighted rates of return net of fees and transaction costs. MWM
values all portfolios monthly and records all transactions on a trade date basis.
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GOLD: "Now vs. Then"
The Post-2000 Run
vs 1968-1980

Rebasing Jan. 1970
to Apr. 2001
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Jan 1970 - $34.85 (Wkly Avg)
= Apr 2001 $259 (Wkly Avg)
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Tune In weekly at.

MCALVANY FINANCIAL GROUP

800.525.9556
www.mcalvany.com

OTHER WEB SITES- (Affiliated)
WWW.MCALVANY.COM
WWW.MWEALTHM.COM
WWW.MCALVANYCOMMENTARY.COM
WWW.GLOBALGOLD.CH
WWW.MIATODAY.COM



http://WWW.MCALVANY.COM�
http://WWW.MIATODAY.COM�
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